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Our 360-degree approach to SDG orientation

You hear, everywhere, abour the 17 United Nafions Sustainable Development Goals (SDGS)
—and they are the same in South Tyrol foo. After all, the 17 SDGs are abouf nothing less than
fhe "transformation of our world" through an inferconnected consideration of the most diverse
phenomena from poverty, environmental degradation, health, fo production and
consumption patterns. In confrast fo the old Millennium Development Goals of 2000, the new
Development Goals of 2015 focus on the entire planel, in particular on the industrialised
counfries, which do a lot of damage to the earth. South Tyrol is also affected here, and this
is where the Ascension House wanfs and needs fo take responsibilify.

The 17 SDGs can be divided info 4 clusters, which already shows thaf environmental
profection is only one seclion of the broad concept of susfainability:

Primary needs More just sociefies Environmental profection

Poverty (Goal 1), hunger | Education (Goal 4), gender | Climate change (Goal 13),
(Goal 2), ensuring healthy | equality (Goal 5), | marine protection (Goal 14),
lives (Goal 3), availabilily of | employment  (Goal  8), | protection  of  terrestrial
water and sanitation (Goal | equalily among  couniries | ecosystems (Goal 15)

6) and energy (Goal 7) (Goal  10),  establishing
susfainable  consumption
and  production  patterns
(Goal 12)

Institutions and partnerships
Infrastructure (Goal 9), cities (Goal 11), insfifulions including the judiciary (Goal 16),

Partnerships (Goal 17)

As parf of an all-round renovation, we raised the climate profile of the building from class G
fo climate class B, thus reducing the building's energy loss many times over. We replaced
fhe old liquid gas heafing system with a pellel system, thus switching from fossil fuels fo
renewable raw materials. The power supply was swifched fo green electricity and the
building was equipped with an e-charging sfation for electric cars. Preparations were also
made for the insfallation of a large-scale solar power system. Whatever we do af House

1 Taken from G.N.Toggenburg, Nachhalligkeit: Fala Morgana oder Mutter einer neuen
Gesellschaftswirklichkeit?, in EURAC 2022.



https://www.eurac.edu/publication/eurac-research-inventing-science-in-a-region/nature-society/nachhaltigkeit-fata-morgana-oder-mutter-einer-neuen-gesellschaftswirklichkeit
https://www.eurac.edu/publication/eurac-research-inventing-science-in-a-region/nature-society/nachhaltigkeit-fata-morgana-oder-mutter-einer-neuen-gesellschaftswirklichkeit

Himmelfahrt goes through our own sustainabilily impact assessment. Our "360-degree
approach to SDG orientation” seeks fo ensure that we and our guests confribute fo all SDGs.
Where this is not possible, we will fry fo use donations from the hotel fo support those local
NGOs that are specifically dedicated o these goals. This issue will arise as soon as the
house has paid off the investment cosfs and reaches the profit zone. Sustainabilily is never
achieved, buf remains a process. This was nof only frue for the big investment decisions
such as energy supply, insulation, building materials, bur especially for the counfless smalll
questions of everyday operafion such as:

e Which drinking glasses should we buy for the flats? Glasses made by hand
from old wine boltles were used);

e What linen should we bed our guests in? Our partner became noca, a young
company that offers the first bed linen with a climate-positive profile;

o Whatmaffresses should our guests lie on? Organic matfresses were produced
af Sagemudllerhof - a tradifional social project in the Pustertal valley, where
people with long-ferm mental illnesses are reinfroduced fo the lobour market;

e Whichfowels should we buy? The products of the innovative company Kushel,
which developed the first fowel made of soff beech wood and rain-watered
organic cotton, were chosen;

e Which ketffles, toasters and coffee makers should we equip the kitchen with?
There were appliances from the Eco Conscious series by Philips, which are
made of bioplasfic that comes from over 90 per cent recycled waste oil;

e What kitchenware should we equip the kifchens with? Sustainable ceramics
made by the Werkstaiten in Hermhuf - a service and support organisation for
people with disabilifies;

e What cleaning producfs and other everyday products should we use in the
house” We sfrictly follow the EU eco-label in our choices.

In short, House Himmelfahrt has become a freasure frove of furnishings, equipment and other
rems, all of which tell their own liffle susfainability sfory. This even applies o purposeless,
purely aesthefic elemenfs such as the two giraffes that sfand by the open fireplace in the
seminar room - they have nof only helped fo secure jobs in Kenya, but their manufacture
has freed the ocean from almost 200 discarded flip-flops.

Those who holiday af House Himmelfahrt confribure fo a smaller, ecological footprint with this
investment decision. Every holiday with us is a contribufion to refinancing the greening of our
house.

Of course, our guests can also confribute fo susfainability through their behaviour:

e Use of local public fransport;

e Suslainable purchasing and fargefed promofion of local suppliers (e.g. food
via "Biokisterl" or organic shops). Information is available;

e Sensible water consumption when showering and washing up;

o Keep energy consumption as low as possible by controlling heating, fime in
fhe sauna and economical use of hot water;

e Reduction of holiday waste fo the bare minimum, use of the organic
composter.



The table below summarises how House Himmelfahrt and ifs guests can confribute fo the 17
SDGs. The colour code illustrates three different ways in which holidaymakers can improve
their SDG balance. Elements in green sland for an aufornalic SDG confribufion, which is
achieved by fthe choice of the House Himmelfahrt - through the sfructure, equipment and
orientation of the house, the guest keeps his/her ecological foorprint relatively small. Elements
in red show how guests can further improve the sustainability balance of their holiday through
fheir consumplion and energy behaviour. Those who are even more ambifious can
conlfribufe fo local inifiatives by donating fo them (colour code: ).



Concept of the 360 degree SDG orientation of House Himmelfahrt

SDG goals

Conilribution by the sfructure of the house | Confribution by the guests

Goal 1. End
poverty in all its
forms and in all
places

e Donafions of the house as soon as the |e
profif zone is reached

Goal 2: Ensure

e Donations of the house as soon as the o Purchase of local, sustainably produced food

food security profir zone is reached (promotion of organic farming) - List of local
worldwide producers and growers is available.
Goal 3: Healh fy and susfainability as key

and well-being

e Focus on the needs of older people | Confirm ace

and/or people with disabilities.
Focus on enjoyment of nafure and
creafiviry

o]l

Goal 4: High
qualiry education
worldwide

e Donafions of the house as soon as the |e
profir zone is reached

Goal 5: Gender
equality

e The workplace created by Haus
Himmelfahrt is  family-friendly  and
enables a single mother to combine work
and family life.

Goal 6: Sufficient
water of the best

qualiry

e Showers insfead of bathfubs

e Wafer-saving fechnology fhroughout the up
house

e Burying a 15,000-lire water storage fank
fo use rainwater.

Use water sparingly for showers and washing

Godal 7
Affordable  and
clean energy

e Exclusive use of green eleclricily J

e Heafing with recyclable energy source
(pellefs)

e Solar power fechnology (in preparation)

Godal 8:
Susfainable
management as
an opporfunity for
all

e Creafion of a new, family-minded
workplace

e Only local companies for consfruction,
conversion and mainfenance of the
residence

e Creation of a new flar faling under the
local regulations for social housing

Goal 9: Indusiry,
innovation  and
infrastructure

¢ The building was complefely renovated in o Indirect co-financing of the conversion of
ferms of air-condifioning and raised from energy-guzzling old building

climafe class D fo climate class B, thus energy-efficient building
massively reducing energy loss during
heating

e Conversion and modemisation of fhe
building in harmony with the profection of
hisforical monumenfs and culture

Goal 10: Less

e Consisfent accessibilily in the enfire (o

inequaliy building as a confribufion fo  more
inclusion in fourism buf also as a signal to
promote social inclusion locally
Godal 11| eAs a fully accessible, ecological and e niriour

Sustainable cities
and communifies

appropriately cerfified structure, the house
confribufes  fo  the inclusivily  and
sustainability of fthe hamler of Maria
Himmelfahrt bur also of the municipality of

Ritten




e Fumifure from old sfock or upcycling fo
avoid new purchases

¢ Reuse old building materials such as roof
files, old doors (for fables) or nafural
stones

e Apply for cerification for the EU eco-label

o All cleaning products and as many other
products as possible certified with EU
Ecolabel

Purchase susfainable food and products
during the stay.

Keep energy consumplion as low as possible
fhrough heafing confrol, fime confrol in sauna
and economical hof water consumpfion

Travel by public fransport and/or use of public
fransport on site

Godal 12:
Susfainable
production  and
consumplion
Goal 13
Implement
climare protection
worldwide

e Possibilily of climare-friendly fravel fo the
venue and climate-friendly mobility on site

e In-house charging station for electric cars

e Susfainable heating system

e Use of solar energy (in preparation)

e Energy-saving appliances as far as
possible

3y choosing Haus Himmelfahrf: avoidance of
' larc

or steam bath.
laus Himmelfahrt:

sustainable

Goal 14: Protect
life under water

Donafions of the house as soon as the
profif zone is reached

Goal 15: Life on
land

e Bio-composfer enables recycling of
organic waste

e The garden of the house is mainfained
sustainably in order fo confribute o
biodiversity.

¢ | Local organic eggs

e Extensive information on the European
sustainability sfrafegy is available in the
chimney room

Reduction of holiday waste fo the bare
minimum, use of fhe organic composter
Susftainable  purchasing  and  fargeted
promotion of local suppliers (e.g. food via
"Biokister!" or organic shops). Informatfion is
available.

Goal 16: Promote

Donafions of the house as soon as fhe

strong and profif zone is reached

fransparent

insfifutions

Goal 17: Global je  House Himmelfahrt cooperates with the
parmnership Observarory for Susfainable Tourism in

South Tyrol ar the EURAC - one of only
seven observafories  for  susfainable
fourism in Europe. The EURAC infurn hosts
fhe UN GLOMOS (Global Mountain
Safeguard Research) programme  and
fhus also the only United Nations
University (UNU) office in Ifaly.

Gabriel N. Toggenburg, 13.05.2023

House Himmelfahr

Maria Himmelfahrterweg 25

Oberbozen am Riften, 1-39054 Sudfirol - Ifalien

info@himmelfahrt.it

www.himmelfahrt.it
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